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Curriculum for the Bachelor’s Degree Programme
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Bachelorstudium Betriebswirtschaft | GRAZ|

The Bachelor's Degree Programme Business Administration of the Faculty of Business, Economics and
Social Sciences is legally based on the Universities Act 2002 (UG) and on the statutes of the University
of Graz.

The following curriculum for the Bachelor's Degree Programme Business Administration was approved

by the Senate of the University of Graz in a meeting dated 19 April 2023 in accordance with § 25 (1)

10a of the Universities Act 2002.
Please note: The English version of this document is a courtesy translation. Only the German version is legally
binding.
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§ 1 Subject, Qualification Profile and Relevance of the Degree Programme
(1) Subject of the degree programme
The programme provides an overview of business administration, covering the following core areas:

Accounting

Finance

Management

Marketing

Production and Logistics

The degree programme allows students to gain broad methodological knowledge in mathematics,
statistics, business informatics, and digitalisation. This prepares them optimally for future business
challenges. The degree programme further qualifies students to start their own business.

Overall, the focus is on ensuring and enabling lifelong learning and resilience. Furthermore, aspects of
sustainability and ethics in relation to core business areas are discussed and demonstrated.

Students gain additional insights into both general economics and selected legal topics. The degree
programme offers the opportunity to specialise in one of the core areas of business administration. It
also provides a well-rounded introduction to academic work.

(2) Qualification profile and competences

After completing the Bachelor's Degree Programme Business Administration, graduates are able to

e analyse questions in business administration.

o familiarise themselves with challenging business problems and solve them in collaboration with
specialists, while continuously acquiring new knowledge.

e apply the analytical skills acquired in methodological courses in a practical business
environment.

e apply the fundamentals of academic work and research.

e advance digitalisation in companies and all core business areas.

e discuss and promote the importance of sustainability and ethics and establish these aspects in
companies.

e apply social skills in companies.

e analyse and resolve diversity and equality issues in a business context.

e establish companies and, in particular, develop business plans.

(3) Relevance of the degree programme for academia and the labour market
Graduates are well prepared for career opportunities in areas such as:

¢ Investment and wealth management
e Asset and credit management

e Controlling

e Distribution logistics

e Export and country management

¢ Financial analysis

¢ Finance
e Human resource management

e Marketing
e Production management

e Accounting
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e Risk management
e Tax consulting and auditing

o Knowledge and IT management

§ 2 General Information

(1) Admission requirements for the degree programme

In addition to the other legally stipulated admission requirements, proof of knowledge of German is a
prerequisite for successful completion of the degree programme. The form of proof is to be specified in
a regulation issued by the Rectorate.

(2) Duration and structure of the degree programme

The Bachelor’s Degree Programme Business Administration comprises 6 semesters and is structured

in modules, in the scope of which courses and examinations totalling 180 ECTS credit points must be
completed.

Module names ECTS
Module FB: Basic Module of the Faculty of Business, Economics and Social 1
Sciences

Module A: Introduction to Business Administration and Economics 9
Module B: Fundamentals of Business Administration 30
Module C: Business Mathematics and Statistics 14
Module D: Fundamentals of Accounting 7
Module E: Information Systems and Digitalisation 10
Module F: Advanced Business Administration 12
Module G: Applied Business Administration 10
Module H: Specific Topics in Business Administration 16
Module I: Economics 16
Module J: Law 12
Module K: Supplementary subject (or Specific Topics in Business Administration 2) 16
Module L: Academic Writing and Empirical Research Methods for the Bachelor’s 5
Thesis

Bachelor’s thesis 6
Free elective courses 16
Total 180

(3) Academic degree

Graduates of the Bachelor's Degree Programme Business Administration are awarded the academic
degree “Bachelor of Science”, abbreviated to “BSc.”

(4) Number of possible participants in courses and ranking criteria

1. For educational-didactic and spatial reasons, or due to the number of devices/machines available,
or for safety reasons, the number of participants for the individual types of courses can be limited:

Course type Number of participants
Lecture (VO) no restriction
Course (KS) 30

Exercise (UE) 60

Lecture combined with practice sessions (VU) 60
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Furthermore, the following restrictions on the number of participants apply to the following
modules/courses:

Module| Course name (type of course)

Number of participants

Moderation and Presentation (KS)

G4 Gender and Diversity Management (VU) 120

K.9 Applied Data Analysis in Business and Marketing 20
(KS)

K.16 Business English 1 (VU) 35

K.17 Business English 2 (VU) 35

L.1 Basics of Scientific Research and Writing, 20

2. If the specified maximum number of participants is exceeded, students will be admitted to the
courses according to the ranking procedure of the Faculty of Business, Economics and Social
Sciences, as defined in the Senate’s guide to the allocation of courses with a limited number of
participants, as amended.

§ 3 Content and Structure of the Degree Programme

(1) Modules and examinations

The modules and examinations are listed below with module title, course title, course type, ECTS credit
points (ECTS), course hours and the recommended semester (rec. sem.) in which the course should be
taken. Detailed descriptions of the individual modules can be found in Appendix I.

Modules and examinations th;;;rze ECTS CI:::Jrrsse rec. sem.
Module FB Basic Mgdule of the.FacuI.ty of Business, 1 1 1
Economics and Social Sciences
FB.1 llpr:irr?:ilnjq(;ﬁon to Social and Economic VO 1 1 y
Module A Introduction _to Business Administration 9 5 1
and Economics
A1 Business Administration in Practice VU 2 1 1
A.2 Introduction to Business Economics VO 4 2 1
A.3 Introduction to Economics VO 3 2 1
Module B | Fundamentals of Business Administration 30 15 2-3
B.1 Fundamentals of Accounting VO 6 3 2
B.2 Fundamentals in Finance VO 6 3 3
B.3 Principles of Marketing VO 6 3 2
B.4 Basics of Production and Logistics VO 6 3 3
B.5 Management Basics VO 6 3 3
Module C | Business Mathematics and Statistics 14 10 1-2
C.1 Mathematics for Business Administration VO 4 2 1
C.2 Mathematics for Business Administration UE 3 3 1
C.3 Statistics VO 4 2 2
C4 Statistics UE 3 3 2
Module D | Fundamentals of Accounting 7 5 1
D.1 Fundamentals of Accounting VO 4 2 1
D.2 External Accounting UE 2 2 1
D.3 Internal Accounting UE 1 1 1
Module E | Information Systems and Digitalisation 10 7 1-2
E.1 Information Systems Basics VO 3 2 1




Modules and examinations th;;:,r:e ECTS ic;l:‘rrsse rec. sem.
E.2 Information Systems UE 1 1 1
E.3 Foundations of Digitalisation VO 4 2 2
E.4 Digitalisation UE 2 2 2
Module F | Advanced Business Administration 12 6 3-4
Courses totalling 12 ECTS credit points must
be chosen from F.1 to F.5.
F.1 Accounting VU 4 2 3
F.2 Finance VU 4 2 3
F.3 Marketing and Innovation VU 4 2 3
F.4 Production and Logistics VU 4 2 4
F.5 Management VU 4 2 3
Module G | Applied Business Administration 10 7 4-6
G.1 Applied Science in Business Economics VU 3 2 5
G.2 Businessplan and Entrepreneurship VU 3 2 6
G.3 Practical Business Planning KS 2 2 4
G4 Gender and Diversity Management VU 2 1 4
Module H | Specific Topics in Business Administration 16 8 5-6
One specialisation must be chosen from H.1.1
to H.5.3.
Module H.1| ACCOUNTING 16 8 5-6
H.1.1 Internal Budgeting
H.1.1.1 Controlling Basics KS 4 2 5
H.1.1.2 Budgeting KS 4 2 6
H.1.1.3 Strategic Managerial Accounting KS 4 2 5
H1.1.4 Practice of Controlling KS 4 2 6
H.1.2 External Accounting
H.1.21 Financial and Tax Accounting 1 KS 4 2 5
H.1.2.2 Financial and Tax Accounting 2 KS 4 2 6
H.1.2.3 Financial and Tax Accounting 3 KS 4 2 5
H1.24 Financial and Tax Accounting 4 KS 4 2 6
H.1.3 Business Taxation
H.1.3.1 Income Taxation 1 KS 4 2 5
H.1.3.2 Income Taxation 2 KS 4 2 5
H.1.3.3 Business Taxation and Financial Decisions KS 4 2 6
H.1.3.4 Introduction to International Taxation KS 4 2 6
Module H.2 | FINANCE 16 8 5-6
H.2.1 Financial Markets and Institutions
H211 Financial Markets KS 4 2 5
H.2.1.2 Corporate Financial Management KS 4 2 6
H.2.1.3 Banking Management KS 4 2 5
H21.4 Financial Innovation KS 4 2 6
H.2.2 Financial Management
H.2.2.1 Capital Budgeting 1 KS 4 2 5
H.2.2.2 Capital Budgeting 2 KS 4 2 6
H.2.23 International Finance and Accounting KS 4 2 5
H224 International Markets of Finance KS 4 2 6
H.3 MARKETING AND INNOVATION 16 8 5-6
H.3.1 Marketing and Innovation
H.3.1.1 Customer Insights for Marketing Strategy KS 4 2 5
H.3.1.2 Data Strategies for Marketing and Innovation KS 4 2 6
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Modules and examinations LD ECTS LD rec. sem.
type hours
H.3.1.3 Brands and Communication in a Digital World KS 4 2 5
H.3.1.4 Global, Technology and Service Marketing KS 4 2 6
Module H.4 | MANAGEMENT SCIENCE 16 8 5-6
H.4.1 Operations Management
H.4.1.1 Operations Research Algorithms KS 4 2 5
H.4.1.2 Quantitative Planning Systems KS 4 2 6
H4.1.3 Quality Management KS 4 2 5
H4.1.4 Operations Research Models KS 4 2 6
H.4.2 Information Systems
H.4.2.1 Information Systems 1 KS 4 2 5
H.4.2.2 Information Systems 2 KS 4 2 6
H.4.2.3 Selected Topics in Business Administration 1 KS 4 2 5
H4.2.4 Selected Topics in Business Administration 2 KS 4 2 6
Module H.5| MANAGEMENT 16 8 5-6
H.5.1 Organisation
H.5.1.1 Organizational Design 1 KS 4 2 5
H.5.1.2 Organizational Design 2 KS 4 2 6
H.5.1.3 Interorganizational Business Models 1 KS 4 2 5
H.5.1.4 Interorganizational Business Models 2 KS 4 2 6
H.5.2 Human Resource Management
H.5.2 1 Human Resource Management: Theoretical KS 4 2 5
Approaches
H.5.2.2 Human Resource Management: Functions KS 4 2 5
and Tools
H5.23 Empirical Research Methods in Human KS 4 2 6
Resource Management
H.5.2.4 Human Resource Management in Practice KS 4 2 6
H.5.3 Corporate Lead_ership and
Entrepreneurship
H.5.3.1 Business Management and Strategic KS 4 2 5
Management 1
H.5.3.2 Business Management and Strategic KS 4 2 6
Management 2
H.5.3.3 Entrepreneurship and Leadership 1 KS 4 2 5
H.5.3.4 Entrepreneurship and Leadership 2 KS 4 2 6
Module | | Economics 16 8
1.1 Microeconomics 1 VU 8 4 4
1.2 Macroeconomics 1 VU 4 2 4
1.3 Public Finance 1 VU 4 2 5
Module J | Law 12 6
J.1 Legal Basics and Contract Law VO 4 2 4
J.2 Business Law VO 4 2 4
J.3 Tax and Fiscal Law VO 4 2 5
Module K | Supplementary subject 16 8 5-6
Courses totalling 16 ECTS credit points must be chosen
from K.1 to K.25. Alternatively, a second Module H (Specific
Topics in Business Administration) may be chosen.
K1 Digital Literacies for Business and Economic KS 4 2 5
Sciences
K.2 CT Convergence KS 4 2 5
K.3 Current Topics of Management VU/KS 4 2 5
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Modules and examinations

Course
type

ECTS

Course
hours

rec. sem.

K.4

Team Building and Conflict Management

KS

K.5

Business Location and Competitiveness

VU/KS

K.6

Economic and Social History (Demographics)

VU/KS

K.7

Basics of Adult Education

KS

K.8

Didactic Methods for Coaches and Personnel
Developers

KS

NI EE S

N INININ

D | |O;

K.9

Applied Data Analysis in Business and
Marketing

KS

K.10

Introduction to Sociology
From Module B.1 of the Bachelor’s Degree
Programme Sociology 17W

VO

K.11

Introduction to Empirical Social Research
From Module A.2 of the Bachelor’s Degree
Programme Sociology 17W

VO

K.12

Empirical Social Research
From Module E.1 of the Bachelor’s Degree
Programme Sociology 17W

KS

K.13

Econometrics 1
From Module G.1 of the Bachelor’s Degree
Programme Economics 23W

VU

K.14

Econometrics 2
From Module G.2 of the Bachelor’s Degree
Programme Economics 23W

VU

K.15

International Economics 1
From Module I.1 of the Bachelor’'s Degree
Programme Economics 23W

VU

[6)]

K.16

Business English 1

VU

K.17

Business English 2

VU

K.18

Complementary Legal Areas

KS

K.19

Labour and Social Law

VO

N e

NINININ

Ao |o

K.20

Globalisation, Social Change and Civilisation
From Module C.3 of the Bachelor’s Degree
Programme Sociology 17W

VO

K.21

Main Currents in Sociology
From Module A.1 of the Bachelor’s Degree
Programme Sociology 17W

VO

K.22

Management of Sustainable Development
From Module E.1.1 of the Bachelor’s Degree
Programme Environmental Systems Sciences
with the subject focus Sustainability
Management 23W

VO

K.23

Sustainability-Oriented Innovation
Management

From Module E.1.2 of the Bachelor’s Degree
Programme Environmental Systems Sciences
with the subject focus Sustainability
Management 23W

VO

K.24

Economic and Environmental Sustainability
Assessment

From Module E.1.3 of the Bachelor’s Degree
Programme Environmental Systems Sciences
with the subject focus Sustainability
Management 23W

VO

K.25

Sustainable Consumption and Behaviour
From Module E.1.4 of the Bachelor’s Degree
Programme Environmental Systems Sciences

VO
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Modules and examinations Course ECTS Course rec. sem.
type hours
with the subject focus Sustainability
Management 23W
Academic Writing and Empirical Research L
LR & Methods for the Bachelor’s Thesis B g o
L 1 Basics of Scientific Research and Writing, KS 3 2 5
Moderation and Presentation
L.2 Bachelor’'s Course KS 2 1 6
Bachelor’s thesis 6 6
Free elective courses 16

(2) Course and module choices

1.

Instead of Module K, a second Module H (Specific Topics in Business Administration) may be

chosen, comprising courses totalling 16 ECTS credit points.

Students have the option of substituting courses worth a total of 8 ECTS credit points from Module
K with courses from other disciplines to set an individual subject focus (exchange of courses). This
may only be approved if this does not compromise the objective of the degree programme’s
academic professional training.

In addition to (2), students have the option of substituting courses from Module K with courses from
Module H (Specific Topics in Business Administration) for a total of 8 ECTS credit points to set an
individual subject focus (exchange of courses).

(3) Registration requirements for attending courses

Module/ course name Requirement(s) for registration
E.3 Foundations of Digitalisation E; Informat!on Systems Basics
. Information Systems
Co E.1 Information Systems Basics
E4 Digitalisation E.2 Information Systems
A Module A
B.1 Fundamentals of Accounting
F.1 Accounting C.1 Mathematics for Business
Administration
DA Introduction to Accounting
A Module A
. C.1 Mathematics for Business
F.2 Finance .. .
Administration
C3 Statistics
A Module A
B.3 Principles of Marketing
F.3 Marketing and Innovation CA1 Mathematics for Business
Administration
C.3 Statistics
A Module A
F.4 Production and Logistics C.1 Mathematics for Business
] Administration
A Module A
F.5 Management C.1 Mathematics for Business
' Administration
A Module A
: : . . B Module B
G Applied Business Administration C Module C
D Module D
H.1.1 Internal Budgeting A Module A
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Module/ course name

Requirement(s) for registration

—_

—_

Fundamentals of Accounting
Module C

Module D

Accounting

H.1.2

External Accounting

-_—

—_

Module A

Fundamentals of Accounting
Module C

Module D

Accounting

H.1.3

Business Taxation

—_

—_

Module A

Fundamentals of Accounting
Module C

Module D

Accounting

H.2.1

Financial Markets and Institutions

N

N

Module A

Fundamentals in Finance
Module C

Module D

Finance

H.2.2

Financial Management

N

N

Module A

Fundamentals in Finance
Module C

Module D

Finance

H.3.1

Marketing and Innovation

w

w

Module A

Principles of Marketing
Module C

Module D

Marketing and Innovation

H.4.1

Operations Management

N

N

Module A

Module C
Module D
Production and Logistics

H.4.2

Information Systems

[

N

Module A

Module C
Module D
Production and Logistics

H.5.1

Organisation

[&)]

(¢,

Module A
Management Basics
Module C

Module D
Management

H.5.2

Human Resource Management

(¢,

[

Module A
Management Basics
Module C

Module D
Management

H.5.3

Corporate Leadership and
Entrepreneurship

DOWm> MUOW> MUOWE> MUOW> MTOO®> MUOW> | MOUOW> | TOOW> MTOOWS> MOUOT> MTOOWT
[6)]

n
o

Module A
Management Basics
Module C

Module D
Management

Public Finance 1

—_

Microeconomics 1

K.12

Empirical Social Research

~
S

K.11

Introduction to Sociology
Introduction to Empirical Social
Research
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Module/ course name Requirement(s) for registration
K13 Econometrics 1 CA1 Business Mathematics
' C3 Statistics
K.14 Econometrics 2 K.13 Econometrics 1
K.15 International Economics 1 1.2 Macroeconomics 1
K.16 Business English 1 At least B2.1 level English
K.17 Business English 2 K.16 Business English 1
K 20 Gllolb.alls.atlon, Social Change and K 10 Introduction to Sociology
Civilisation
Basics of Scientific Research and Writing, Module B
L.1 . : B
Moderation and Presentation

(4) Study Orientation Period (STEOP)

1. The following examinations are part of the Study Orientation Period (STEOP) for this degree programme:

Examinations Course ECTS L rec.
type hours sem.
A.1 | Business Administration in Practice VU 2 1 1
A.2 | Introduction to Business Economics VO 4 2 1
One course must be chosen from A.3 and E.1.
A.3 | Introduction to Economics VO 3 2 1
E.1 | Information Systems Basics VO 3 2 1
Total 9 5

2. Whether or not students have the option of taking further examinations before completing the Study
Orientation Period (STEOP) is determined by the relevant provisions of the statutes.

(5) Basic Module

The Basic Module comprises a total of 31 ECTS credit points and is subdivided into compulsory subjects
(Basic Modules of the respective faculty and subject area) and optional subjects (Basic Module of the
University), from which courses totalling 6 ECTS credit points must be completed for the free elective
courses portion of the curriculum. Students are awarded a certificate upon completion of all 3 parts of
the Basic Module. The Basic Module consists of the following parts:

1. Basic Module of the Bachelor's Degree Programme Business Administration

Courses Course ECTS Course rec.
type hours sem.

A.1 | Business Administration in Practice VU 2 1 1
A.2 | Introduction to Business Economics VO 4 2 1

Three courses must be selected from Module B:
B.1 | Fundamentals of Accounting VO 6 3 2
B.2 | Fundamentals in Finance VO 6 3 3
B.3 | Principles of Marketing VO 6 3 2
B.4 | Basics of Production and Logistics VO 6 3 3
B.5 | Management Basics VO 6 3 3

Total 24 12

2. Basic Module of the Faculty of Business, Economics and Social Sciences

Courses Course ECTS Course rec.
type hours sem.
FB.1 Int.rod.uctlon to Social and Economic VO 1 ) )
Thinking
Total 1 1
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3. Basic Module of the University (free elective courses, 6 ECTS credit points)

The Basic Module of the University is intended as an introduction and orientation aid for academia and
is aimed at students of all disciplines. It includes courses on various academic, scientific and socially
relevant topics to help students look beyond their own discipline, recognise different viewpoints and
perspectives and acquire and critically reflect on current, socially relevant knowledge. It is recommended
that students complete the Basic Module of the University at the beginning of their studies as part of
their free elective courses.

(6) Bachelor’s thesis

Students may choose any of the courses in Module H or from the second Specific Topics in Business
Administration in Module K to write their bachelor’s thesis in.

(7) Free elective courses

1. Itis recommended to select free elective courses from the following areas: Courses from the Basic
Module of the University; course from the disciplines of women’s and gender studies; foreign
language courses; courses from the transfer initiative for management and entrepreneurship
fundamentals, awareness, training and employability (“TIMEGATE”); and courses from the Center
for Social Competence of the University of Graz.

2. Furthermore, students are recommended to complete a full-time practical training or internship
within the scope of their free elective courses for a maximum of 12 ECTS credit points (1.5 ECTS
credit points per week of full-time employment).

(8) Student mobility

Students are encouraged to spend a period abroad during their bachelor’s degree programme. The third
to sixth semesters of their studies is particularly suitable for a stay abroad.

§ 4 Language

The courses B.3 Principles of Marketing, F.3 Marketing and Innovation, K.9 Applied Data Analysis in
Business and Marketing and the entire Module H.3 are held exclusively in English.

§ 5 Entry into Force and Transitional Regulations

(1) This curriculum comes into effect on 1 October 2023 (Curriculum 2023).

(2) Students of the Bachelor's Degree Programme Business Administration at the Faculty of Business,
Economics and Social Sciences studying in the curriculum version 2017 as it comes into effect on
1 October 2023, are entitled to complete their studies according to the provisions of the curriculum
in version 2017 within 8 semesters. If the degree programme is not completed by 30 September
2027, students must then complete their studies according to the curriculum for the Bachelor’s
Degree Programme Business Administration at the Faculty of Business, Economics and Social
Sciences in its current version. Students studying in the expiring curriculum are further entitled to
switch to the currently ongoing curriculum at any time during the admission periods.

The Chairperson of the Senate:
Niemann
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Appendix I: Module Descriptions

Module FB

Basic Module of the Faculty of Business, Economics and Social
Sciences

ECTS credit points

1

Content

Insight into fundamental approaches and concepts in sociology
Insight into current research questions in sociology

Insight into fundamental approaches and concepts in business
administration

Insight into current research questions in business
administration

Insight into fundamental approaches and concepts in
economics

Insight into current research questions in economics

Expected learning
outcomes and
competences

After completing this module, students are able to

name fundamental concepts and approaches in sociology.
identify sociological research questions and distinguish them
from other approaches.

name fundamental concepts and approaches in business
administration.

identify business research questions and distinguish them from
other approaches.

name fundamental concepts and approaches in economics.
identify economic research questions and distinguish them
from other approaches.

explain the differences, similarities and complementarities
between sociology, business administration and economics.

Teaching and learning
activities and methods

Lecture, literature review, exercises, e-learning, discussion

Frequency with which the
module is offered

every semester

Module A

Introduction to Business Administration and Economics

ECTS credit points

9

Content

Active implementation of business decisions

Independent finding of solutions to applied and scientific
problems

Basic approaches, concepts and tools of business
administration, including accounting, finance, marketing,
production and logistics, management, and entrepreneurship
Areas of application as well as current questions and problems in
business practice

Basic approaches and concepts of economics, such as the
principle of choice and substitute, comparative advantage and
trade, externalities, general equilibrium and unintended
consequences, supply and demand, markets, and the role of
money

Expected learning
outcomes and
competences

After completing this module, students are able to

conduct an initial analysis of typical economic and social
problems.

develop solutions to problems in small groups.

demonstrate the interrelationships and scope of business
management questions and problems.

identify and explain fundamental approaches and concepts
of business administration.

identify the various areas of application of business
administration.

identify the business and economic aspects of a problem and
distinguish them from each other and from other approaches,
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such as psychological or educational ones.
e conduct an initial, rough analysis of economic and social
problems based on the essential principles of economic thought.
¢ identify fundamental concepts and approaches of economics and
explain them in detail.

Teaching and learning
activities and methods

Case studies, projects and extended learning and teaching methods,
discussions, group work, use of simulation software, lectures, practical
presentations, partial participation of the student representatives,
other students and graduates, experiments with online-supported
student participation and moderation of subsequent discussions

Frequency with which the
module is offered

every semester

Module B

Fundamentals of Business Administration

ECTS credit points

30

Content

¢ Methods of budgeted cost accounting and their application in
decision-making and control calculations

e Fundamentals of group accounting, financial statements and
balance sheet analysis

o Criteria for evaluating and selecting investment projects,
fundamentals of corporate finance, forms of financing, financial
institutions, and financial markets, as well as the causes and
economic/social impacts of financial crises

e Strategic planning of marketing and innovation, marketing mix

(product and programme policy, pricing policy, distribution policy,

communication policy), and marketing controlling as well as

design and (quantitative) optimisation of production processes,

and logistics as a cross-sectional function

Supply chain management and modern production concepts

Management process and strategic corporate management

Leadership, organisation and human resources management

Aspects of sustainability and digitalisation in relation to the core

areas of business administration

Expected learning
outcomes and
competences

After completing this module, students are able to

e use standard cost accounting to prepare for decision-making,
analyse balance sheets and explain the basic models of
corporate finance and their practical application.

¢ identify different forms of financing and analyse the role of
financial institutions and markets in the financial system and their
significance for macroeconomic and social development.

e analyse consumer purchasing behaviour using market research,
identify innovative products and services, implement them
nationally and internationally using marketing mix tools (product,
pricing, distribution and communication policy), and evaluate their
impact on success using marketing controlling.

e explain basic areas of production and logistics.

e apply basic quantitative optimisation methods.

o reflect on basic management theories and define the
management process and management tasks.

e develop corporate strategies and strategic directions and apply
concepts of sustainability and digitalisation to business
management issues

Teaching and learning
activities and methods

Lecture, literature review, case studies, exercises, e-learning,
discussion

Frequency with which the
module is offered

every semester

Module C Business Mathematics and Statistics
ECTS credit points 14
Content e Mathematical foundations and elements of linear algebra
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o Differential and integral calculus with one and more variables
e Fundamentals of descriptive statistics
e Theory and application of inductive statistics

Expected learning
outcomes and
competences

After completing this module, students are able to

e apply basic concepts of business mathematics and applied
statistics.

apply differential and integral calculus to economic problems
identify elements of linear algebra.

identify methods of descriptive statistics.

identify methods of inductive statistics and apply them to
economic problems.

Teaching and learning
activities and methods

Lecture, exercises, independent preparation of exercises, use of
standard software for statistical calculations, discussion, calculation
examples

Frequency with which the
modaule is offered

every semester

Module D

Fundamentals of Accounting

ECTS credit points

7

Content

e Overview of accounting units and accounting types

e External accounting: record-keeping obligations, record-keeping
requirements, and recording of basic business transactions

e External accounting: accounting and valuation in the annual
financial statements

¢ Internal accounting: absorption cost accounting and partial cost
accounting based on actual costs

Expected learning
outcomes and
competences

After completing this module, students are able to

e recall the formal requirements for record-keeping and annual
financial statements and record basic business transactions
correctly in terms of content and form.

e explain the principles of proper accounting in all their forms, as
well as interpret the relevant corporate and tax law regulations for
the allocation, accounting and valuation of fixed and current
assets, liabilities and provisions in annual financial statements
and apply them to examples.

e describe the processes in cost type, cost centre, cost object and
periodic income statements for both full cost and partial cost
accounting, and perform the necessary calculations.

Teaching and learning
activities and methods

Lecture, exercises, independent preparation of exercises, discussion,
calculation examples

Frequency with which the
modaule is offered

every semester

Module E

Information Systems and Digitalisation

ECTS credit points

10

Content

e Fundamentals of enterprise information systems / CRM

e Fundamentals of supply chain management

¢ Fundamentals of ERP

e Fundamentals and practical application of agile development
methods, SCRUM and rapid prototyping

Fundamentals and application of IT project management
Introduction to the fundamentals of digitalisation

Data storage using relational databases, with SQL as an example
Data query using relational databases, with SQL as an example
Data preparation and analysis using R as an example

Business process modelling and business process mining

Expected learning
outcomes and
competences

After completing this module, students are able to
e explain the fundamentals of business informatics and its current
topics.
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e select and apply applications from the field of business
informatics in a problem-oriented manner.

¢ identify the fundamental concepts and impacts of digitalisation.

e apply the fundamentals of data storage and retrieval.

e perform basic data preparation and analysis using a
programming language (e.g., R).

e apply business process modelling and mining.

Teaching and learning
activities and methods

Lectures, computer demonstrations, videos, IT group project work
(e.g. creation of prototypes), discussions, case studies, individual
work, exercise sheets

Frequency with which the
modaule is offered

every semester

Module F

Advanced Business Administration

ECTS credit points

12

Content

¢ Income taxation, individual financial statements according to the
Austrian Commercial Code (UGB), international financial
reporting according to IFRS, consolidated financial statements

e Financing instruments and financial mathematics, rational
decision-making, derivative claims

e Strategic marketing planning and marketing controlling, marketing
mix, international marketing

e Linear optimisation, vehicle routing, scheduling, warehousing

e Strategic corporate management, organisation and human
resources management, management of corporate responsibility

e Advanced aspects of sustainability and digitalisation in the
context of core business areas

Expected learning
outcomes and
competences

After completing this module, students are able to

e apply basic concepts of corporate taxation to case studies,
prepare individual financial statements in accordance with the
Austrian Commercial Code (UGB), identify the effects of IFRS
and UGB accounting on annual financial statements, and apply
the legal principles of consolidated financial statements to case
studies.

¢ identify and evaluate financing instruments and apply
mathematical and statistical methods in the context of corporate
financing decisions.

¢ identify the relationships between strategic marketing, marketing
instruments and the marketing mix, and apply this knowledge.

e analyse logistical problems, develop mathematical models, and
apply heuristic solutions to practical problems.

¢ identify and reflect on management theories and ethical aspects,
apply management concepts and tools to practical problems and
implement team and self-management.

e apply concepts of sustainability and digitalisation in depth to
business management issues.

Teaching and learning
activities and methods

Lectures, literature studies, case studies, exercises, computer-aided
calculations, discussions, presentations, group work

Frequency with which the
module is offered

every semester

Module G

Applied Business Administration

ECTS credit points

10

Content

¢ Management and leadership in practice

e Similarities and differences between management functions and
tasks

¢ Management principles, tasks and tools

e Strategy development, organisation and change management in
practice

e Industry-specific expertise depending on the topic focus
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e Practice-oriented introduction to the most important fields of
action and decision-making in the areas of entrepreneurship and
business planning

e Theoretical and practical fundamentals in the areas of
environmental and competitive analysis, entrepreneurial
strategies, business plans, marketing for start-ups, financing,
investor acquisition and shareholding structure, organisation,
corporate venturing, networking, franchising and
entrepreneurship

e Practical exercises, business simulation games and application-
oriented case studies

e Gender and diversity issues in business practice (including the
importance of the gender pay gap and quotas) and the
importance of transparency regarding these aspects and
reporting

Expected learning
outcomes and
competences

After completing this module, students are able to

e apply the content learned to practical problems.

e analyse business-related relationships within a company.

¢ identify solution strategies.

¢ think and act as entrepreneurs.

e assess markets, market developments, customer benefits and
competitive advantages, and identify success factors.

e analyse, evaluate and capitalise on opportunities and risks of
business models.

¢ identify the tasks and functions of managers in companies as well
as in public and non-profit organisations.

e provide application-oriented insights into the areas of
management and leadership and apply them in practice, as well
as identify and implement methodological principles for the
analysis and management of new business ideas.

e recognise, analyse and solve problems in business practice
related to gender and diversity.

Teaching and learning
activities and methods

Lectures, case studies, projects and extended learning and teaching
methods, discussions, group work, use of simulation software

Frequency with which the
modaule is offered

every semester

Module H Specific Topics in Business Administration
ECTS credit points 16
(H.1) ACCOUNTING
(H.1.1) Internal Budgeting
e Fundamentals of controlling
e Production programme planning with alternative capacity
constraints
e Short- and long-term price limits, optimal prices
Key performance indicators (value-oriented management)
Content Financial planning and budget preparation (master budget)

Investment controlling

Control calculations

Budget systems and reporting

Strategy-oriented cost management

Controlling as an information and coordination system in
business practice

Expected learning
outcomes and
competences

After completing this module, students are able to

e apply economic methods and insights to typical issues in
controlling and cost accounting.

¢ identify and evaluate the framework and design parameters of
business decisions and the information required for them.

e provide an overview of operational and strategic controlling
instruments and their application conditions.
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critically evaluate these instruments.

understand the challenges facing cost accounting systems and
controlling in practice and plan projects for the introduction and
further development of cost accounting systems.

Teaching and learning
activities and methods

Lecture, discussions, case studies

Frequency with which the
module is offered

every semester

(HA.2)

External Accounting

Content

Fundamental aspects of external corporate accounting, such as
accounting purposes, capitalisation and liability principles, cut-off
date principle and accrual accounting

Selected financial statement issues under Austrian corporate and
tax law as well as international accounting standards (IAS/IFRS)
related to the accounting, valuation and disclosure of intangible
assets, inventories, receivables, provisions, leases, financial
instruments, investments, equity and deferred taxes

Unique aspects of corporate and tax accounting for partnerships
Issues related to the delimitation of operating and non-operating
spheres in financial statements

Selected areas of group accounting, such as capital
consolidation, debt and income consolidation, the equity method,
deferred taxes, the presentation of group profit and loss and
equity, and deconsolidation

Fundamentals of corporate valuation, sustainability reporting,
digitalisation in accounting, balance sheet analysis, and auditing

Expected learning outcomes
and competences

After completing this module, students are able to

identify the different accounting purposes of external corporate
financial statements and the resulting implications.

expertly apply relevant regulations and associated interpretation
aids.

understand problem-solving techniques to the extent that they
can independently deduce solutions to similar situations.
identify the need for interpretation of many normative regulations
and develop a critical attitude towards normative requirements.
apply the fundamentals of corporate valuation, sustainability
reporting, digitalisation in accounting, balance sheet analysis,
and auditing in a business context.

Teaching and learning
activities and methods

Preparatory literature review, lecture supported with numerous
examples, collaboration, group work

Frequency with which the
modaule is offered

every academic year

(H.1.3)

Business Taxation

Content

Taxation of income from employment (income including
benefits in kind and tax-exempt income, business expenses
including social security, allowances and supplements, other
benefits, tax collection)

Private deductions (special expenses, extraordinary expenses),
tax deductions and negative tax

Taxation of income from capital assets, rental and leasing
income, and other income (income, business expenses, tax
collection)

Tax allowance

Loss offsetting for non-business income

Dynamic investment appraisal methods with income taxes and
investment-neutral tax systems

Tax advantages of different forms of financing
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Decision-making effects of loss offsetting restrictions

Tax liabilities under Austrian income tax law (unlimited and
limited tax liability, special forms of tax liability)

Legal double taxation and its avoidance under Austrian income
tax law (cause and effect of double taxation, unilateral measures
to avoid legal double taxation, double taxation agreements,
model tax conventions of the Organisation for Economic Co-
operation and Development (OECD))

Expected learning
outcomes and
competences

After completing this module, students are able to

determine the tax base and tax liability in connection with income
from employment and solve related decision-making problems.
conduct simple assessments of natural persons.

determine the tax base and tax liability in connection with income
from capital assets, income from rental and leasing, and other
income and solve related decision-making problems.

make and justify investment decisions taking taxes into account.
identify neutral tax systems, assess them using capital values,
and identify and calculate differences compared with the Austrian
tax system.

assess the advantages of different forms of financing, taking
taxes into account, and the impact of loss offset restrictions on
investment decisions.

correctly assign tax obligations under Austrian tax law.

determine the tax base and tax liability depending on the type of
tax liability and solve related decision-making problems, explain
the cause and effect of legal double taxation as well as solve
simple case studies for the avoidance of legal double taxation in
Austrian tax law.

Teaching and learning
activities and methods

Lecture, discussion, processing and presentation of case studies,
group work

Frequency with which the
modaule is offered

every academic year

(H.2)

FINANCE

(H.2.1)

Financial Markets and Institutions

Content

Banks and their importance to the economy

Risks in banking

Financing alternatives, capital structure, and dividend policies of
companies

Sustainability, ethical and social aspects, and corporate
governance in corporate finance

Capital markets and their functioning

Behavioural finance

Blockchain finance

Financial analytics

Expected learning
outcomes and
competences

After completing this module, students are able to

apply the acquired professional skills to specific financial
problems and use them for qualified decision-making.

apply learned work techniques and scientific methods to
empirical questions.

identify the relevance of data and information literacy in the
context of financial decisions, process empirical data and use
commercial databases.

work on and discuss complex financial issues in a group.
critically reflect on and better assess their own skills.

Teaching and learning
activities and methods

Lecture, discussion, (home) exercises, presentations, group projects,
literature research, computer demonstrations

Frequency with which the
modaule is offered

every academic year
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(H.2.2)

Financial Management

Content

Consideration of debt financing, taxes, and inflation
Consideration of tax incentives for investment and financing
subsidies

Sensitivity analyses, time-related decisions (deadline, useful life,
and replacement optimisation), and financial economics with
Excel and current valuation problems

Interrelationships between and developments in global financial
markets and models for equity price analysis and asset pricing
Interest rates and their significance in asset pricing

Stock trading: markets and market segmentation, tradable
instruments, trading models, pricing, order types, market making
Indices: equity, bond and other indices, price-versus-
performance indices, index construction and management
(composition, weighting)

Derivative financial instruments

Capital market efficiency, market anomalies, behavioural finance,
and information asymmetries and their effects (moral hazard,
adverse selection)

Current trends and developments (sustainable finance, ESG,
cryptocurrencies, etc.)

Expected learning outcomes
and competences

After completing this module, students are able to

select suitable investment appraisal models for solving complex
empirical financial problems, solve them in Excel, and thus,
based on sound quantitative analysis, make statements about
the design, management and profitability of investment projects.
identify relationships and developments in stock market trading.
critically examine, name and calculate indices and their
calculations.

explain and name the concepts and ideas underlying the efficient
market hypothesis and behavioural finance.

evaluate derivative financial instruments for hedging against
interest rate and currency risks.

analyse incentive structures and alternative courses of action
from economic and ethical perspectives.

Teaching and learning
activities and methods

Lecture, exercises and case studies, presentations, discussions

Frequency with which the
module is offered

every academic year

H.3

MARKETING AND INNOVATION

H.3.1

Marketing and Innovation

Content

This module provides in-depth insight into the fundamentals of
marketing and innovation, in particular:

Insights into buyers’ needs, attitudes and behaviour based on
traditional market research and digital data sources
Technological innovations for creating innovative products and
services and supporting the acquisition, processing and analysis
of marketing data

Analysis and optimisation of customer experience and value in
local and global B2C and B2B markets, including service and
technology markets

Brand management and marketing communications from a
strategic and operational perspective

Expected learning
outcomes and
competences

After completing this module, students are able to

define key marketing terms from the respective subject area.
discuss the application of new technologies, data, and analysis
methods in strategic and operational marketing.

explain and apply models and frameworks of buyer behaviour
research and customer relationship management.
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e collect, evaluate and interpret primary data for market-oriented
decisions.
explain key concepts and models of innovation management.
explain the effects of digitalisation and social media on brands
and marketing communication, as well as discuss their ethical
and legal limitations.

Teaching and learning
activities and methods

Lecture, discussion, independent work, presentation, group projects,
literature research, (home) exercises, writing a written paper,
computer demonstrations, completion of online teaching modules

Frequency with which the
module is offered

every academic year

(H.4) MANAGEMENT SCIENCE
(H4.1) Operations Management
¢ Introduction to the fundamentals of operations research
Creation and formulation of quantitative models
Content Fundamentals and solution methods of linear optimisation

Fundamentals of integer linear optimisation
Introduction to quality management
Advanced aspects of decision support using quantitative methods

Expected learning
outcomes and
competences

After completing this module, students are able to

e identify and apply fundamental concepts of quantitative
modelling.

e select and computationally implement suitable methods for
solving linear and integer optimisation problems.

e formalise operational problems and represent them as
mathematical models.

¢ solve specific quality management issues, including using
statistical methods.

e use specialist literature in management science.

Teaching and learning
activities and methods

Lecture, practical exercises, independent work on exercises, use of
special software for the implementation and solution of
mathematical models

Frequency with which the
modaule is offered

every academic year

Digital technologies
Data and digital literacy

(H.4.2) Information Systems
This module covers the fundamentals of information systems as well
as other current topics, including:
e Basic concepts of information systems
¢ Business models in the digital age
¢ Knowledge discovery and representation
Content ¢ Information retrieval and information navigation
[ )
[ )
[ )

Digital marketing and customer relationship management (CRM)
systems

e Enterprise resource planning (ERP) systems

e Process mining and modelling

Expected learning
outcomes and
competences

After completing this module, students are able to

e apply information systems fundamentals and current topics in
practice and research.

e apply the fundamentals of business models in the digital age.

o effectively use and evaluate information and data resources.

e apply the relevance of data and information literacy to current
issues in the context of a digital society.

¢ identify key business processes and map them using ERP
systems.

e plan and implement the basic principles of business informatics
projects.
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Teaching and learning
activities and methods

Lecture, discussion, independent work, presentation, group projects,
literature research, (home) exercises, writing a written paper,
computer demonstrations

Frequency with which the
module is offered

every academic year

(H.5) MANAGEMENT
(H.5.1) Organisation

¢ Introduction to the fundamentals of project management

e Project planning and monitoring

¢ Introduction and application of key project management tools
Content e Methods and techniques of organisational design

e Overview of organisational theories and current concepts for
organisational design

¢ Methods and techniques of business process optimisation

e Cross-company processes and digital business models

Expected learning
outcomes and
competences

After completing this module, students are able to

e independently plan and implement simple, low-conflict projects.

¢ plan and implement organisational optimisations.

¢ visualise and optimise business processes using tools.

e utilise information technology enabling factors to
implement/optimise cross-company business processes.

e analyse and design digital business models.

Teaching and learning
activities and methods

Lecture, group work, development of central topics of project
management or organisational design through a combination of
lecture and application of the course content in specific practical
applications

Frequency with which the
modaule is offered

every academic year

(H.5.2) Human Resource Management
e Programmatic perspectives of human resource theory and
research (personnel economics, human resource management,
human resource policy)
e Legal frameworks and labour relations
e Theoretical approaches to motivation, satisfaction, justice,
personality, work design, learning, conflict, power, exchange
¢ Resource dependency theory, incentive-contribution theory, neo-
Content institutionalist approaches, approaches to new institutional

economics

e Strategic human resource management

e Concepts and tools for personnel selection, personnel
assessment, career planning, personnel development, incentive
systems, personnel leadership, international human resource
management, diversity management

e Empirical methods of human resource research

Expected learning outcomes
and competences

After completing this module, students are able to

e identify and critically reflect on human resource management
problems and develop economic and social solutions.

e analyse human resource management problems from various
scientific and practical perspectives.

e appropriately consider the social context of human resource
management.

e evaluate and apply key concepts and tools of human resource
management.

Teaching and learning
activities and methods

Lecture, independent work, literature review, group work, practical
project, writing a written paper, presentation, discussion

Frequency with which the
modaule is offered

every academic year
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(H.5.3)

Corporate Leadership and Entrepreneurship

Content

In-depth and practice-oriented introduction to the areas of business
management and entrepreneurship, in particular:

Management and leadership

Strategy and organisation

Steering and decision-making

Company formation and business planning
Entrepreneurship, financing and investor acquisition

Expected learning
outcomes and
competences

After completing this module, students are able to

demonstrate in-depth theoretical and application-oriented
fundamentals (including subject- and industry-specific
considerations).

apply the learned content to practical problems.

think entrepreneurially and analyse business contexts.
evaluate opportunities and risks.

develop possible solution and implementation strategies.

Teaching and learning
activities and methods

Topic- and industry-specific lecture series and exercises, case
studies, project and group work, guest lectures and discussions

Frequency with which the
modaule is offered

every academic year

Module |

Economics

ECTS credit points

16

Content

Fundamentals of household and business theory, including
production and cost theory in various market forms (perfect
competition, monopoly and monopolistic competition, oligopoly)
Introduction to non-cooperative game theory and the theories of
general market equilibrium, efficiency and overall economic
welfare

National accounting and macroeconomic variables such as
economic growth, inflation and unemployment

Introduction to models (ISLM and AS-AD) for describing and
explaining the empirical development of macroeconomic
variables, including analysis of the macroeconomic effects of
government economic policy

Role and functions of the state in a market economy (Musgravian
government functions), including explanatory approaches for
increasing government shares and their empirical recording
Microeconomic analysis of the efficiency and distributional effects
of economic and fiscal policy regulations and instruments such as
taxes and transfers in cases of imperfect information, public
goods, externalities and natural monopolies

Fundamentals of taxation (including tax tariff theory), collective
decision theory, public choice and government failure

Expected learning outcomes
and competences

After completing this module, students are able to

analyse and evaluate management decisions and institutional
regulatory designs in various market forms from a microeconomic
perspective.

define and analyse macroeconomic variables and critically
analyse the effects of government economic and fiscal policy on
companies, households and the overall economy.

assess the fundamentals of these policies, particularly with
regard to imperfect information, public goods, the internalisation
of externalities, taxation and the regulation of natural monopolies,
and independently apply them to relevant current issues.

discuss and contribute to scientifically sound positions on issues
relating to the boundaries between market and state,
macroeconomic stabilisation, and taxation, and clearly summarise
the pros and cons with appropriate methodological and
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theoretical references.

master various methods for presenting one’s own findings.

Teaching and learning
activities and methods

Lecture- and discourse-oriented combination of lectures and a
discussion process moderated by the lecturers, ranging from
methodological to current applied problems; exercises, written,
individual work and group work

Frequency with which the
module is offered

every semester

Module J

Law

ECTS credit points

12

Content

Legal system

Conclusion and execution of contracts, performance defects and
defaults

Entrepreneurs within the meaning of the Austrian Commercial
Code (UGB), company name and commercial register, transfer of
business

Power of attorney and commercial power of attorney
Fundamentals of business-related transactions

General aspects of corporate law

Partnerships and corporations

Income and corporate tax, value-added tax, basic concepts of
real estate transfer tax, basic concepts of procedural tax law

Expected learning
outcomes and
competences

After completing this module, students are able to

identify the basic structure and mechanisms of law.

analyse legal problems of contract law in simple, practical case
scenarios and, with the help of the law, find a legal solution.
recall the most important legal principles of economic activity.
legally assess fundamental business issues.

provide an overview of the process of an appeal procedure, the
possibilities for subsequent changes to assessments, and the
interaction between authorities and taxpayers.

independently solve simple practical cases from the areas listed
above and develop an awareness of tax law issues.

Teaching and learning
activities and methods

Lecture- and discourse-oriented, (interactive) solution of practical case
studies

Frequency with which the
modaule is offered

every semester

Module K Supplementary subject
ECTS credit points 16
(K1) Digital Literacies for Business and Economic Sciences

ECTS credit points

4

Content

Coverage of digitalisation-related skills and tools

Overview of various digital data and information sources
(scientific literature, product information, company information,
research & development, statistics, databases, etc.)

Basics of information retrieval on the internet and in databases
Quality assessment of data and information and their
consolidation

Tools for automated information retrieval from online sources
(scraping, APIs)

Expected learning
outcomes and
competences

After completing this module, students are able to

use tools for acquiring and handling data and information.
assess the quality of information and data sources.

Teaching and learning
activities and methods

Lectures, discussions, independent work, presentations, group
projects, literature research, (home) exercises, writing a written
paper, computer demonstrations

Frequency with which the

every academic year
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module is offered

(K.2)

CT Convergence

ECTS credit points

4

Content

Coverage of advanced data modelling topics and database systems,
such as:

e ER model

e Enterprise-wide data modelling

¢ Relational data model: normal forms
e MS Access

e CASE tool

[ ]

Database project

Expected learning
outcomes and
competences

After completing this module, students are able to

¢ identify the importance of data in an organisation.
e apply in-depth data modelling skills.

e create data-driven applications using MS Access.

Teaching and learning
activities and methods

Lecture, independent work, demonstrations, group work

Frequency with which the
modaule is offered

every academic year

(K.3)

Current Topics of Management

ECTS credit points

4

Content

e Analysis and discussion of current practical or theoretical topics
from the fields of economics and management

e Analysis of current (business) events and findings with the
participation of experts from business practice and academia

Expected learning
outcomes and
competences

After completing this module, students are able to

e evaluate and critically examine current management and
business-related topics and issues.

e analyse the impact and interrelationships of current events on
companies and their management.

Teaching and learning
activities and methods

Topic- and industry-specific guest lectures and discussions, (literature)
research on current topics, case studies, project and group work,
presentations and written work; occasional excursion

Frequency with which the
module is offered

every academic year

(K.4)

Team Building and Conflict Management

ECTS credit points

4

Content

e Formation and importance of teams

e Causes of conflict, as well as conflict management and conflict
resolution

e Communication

Expected learning
outcomes and
competences

After completing this module, students are able to

o form teams that cover the required skills and work in a team.

e de-escalate conflicts in a variety of situations and analyse the
causes for conflicts.

e enhance communication skills related to team building and
conflict situations.

Teaching and learning
activities and methods

Lectures, team events, group work, role playing, group discussions,
presentations

Frequency with which the
module is offered

every academic year

(K.5)

Business Location and Competitiveness

ECTS credit points

4

Content

e Strategies for corporate location selection
e Key location factors and their influence on corporate
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competitiveness (literature on theory and practice)
e Locations, industries and companies as they have changed in the

course of history

Corporate history as a reflection of strategic decisions

Entrepreneurship as a driving force at a location: manifestations

and historical developments

Expected learning
outcomes and
competences

After completing this module, students are able to

e analyse the mutual influence of location factors and business
development.

e analyse the reasons and strategies for business location
selection.

e explain the historical change of locations in the context of
economic development (including the associated theories).

e explain and evaluate the development of modern
entrepreneurship against the background of economic and
socio-historical frameworks.

Teaching and learning
activities and methods

Lecture, discussions, presentations, writing a written paper, lectures
by guests from academia and the business world, excursion

Frequency with which the
modaule is offered

every academic year

(K.6)

Economic and Social History (Demographics)

ECTS credit points

4

Content

e General introduction to the economic and social history of the
20th century (with a current outlook)

e Theories and methods in (historical) demographic research

e Regionality and globality in demographic processes in 20th-
century Europe

e Graphic representation of demographic processes

e Key demographic indicators and measures

Expected learning outcomes
and competences

After completing this module, students are able to

¢ identify the major economic and social contexts in 20th-
century Europe.

e analyse fundamental demographic processes in their regional,
European and global manifestations.

e select and research appropriate demographic data (literature,
online databases, websites).

e select, calculate and graphically present appropriate indicators
and measures for specific research questions.

e apply fundamental theories and methods of (historical)
demographic research.

Teaching and learning
activities and methods

Lecture, data research, calculations, presentation, discussion,
group work

Frequency with which the
module is offered

every academic year

(K.7)

Basics of Adult Education

ECTS credit points

4

Content

e Overview of business education and development
¢ Fundamentals of the profession of business trainer
e Institutions and professional profiles in adult education

Expected learning
outcomes and
competences

After completing this module, students are able to

e analyse and assess personal and organisational training needs.

o formulate learning objectives and select and implement teaching
methods appropriately.

Teaching and learning
activities and methods

Lectures, case studies, analyses, discussions, individual and group
work, presentations, feedback

Frequency with which the
module is offered

every academic year
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(K.8)

Didactic Methods for Coaches and Personnel Developers

ECTS credit points

Content

Fundamentals of seminar design

Methods of corporate personnel development and coaching
Rough planning of learning areas and situations
Introduction to the design of learning processes

e o o o | N

Expected learning
outcomes and
competences

After completing this module, students are able to

e analyse and assess personal and organisational training needs.

e formulate learning objectives and select and implement teaching
methods appropriately.

e adapt teaching and learning content and methods to the needs of
adult learning groups.

Teaching and learning
activities and methods

Lectures, case studies, analyses, discussions, individual and group
work, presentations, feedback

Frequency with which the
modaule is offered

every academic year

(K.9)

Applied Data Analysis in Business and Marketing

ECTS credit points

4

Content

¢ Processes, methods and tools are used to collect, analyse and
present data relevant to market-oriented business management

Expected learning
outcomes and
competences

After completing this module, students are able to

e explain the process of empirical research to solve typical data-
driven marketing problems.

e design data collection tools (e.g., questionnaires).

e discuss traditional market research methods as well as newer
methods and tools (e.g., machine learning).

e collect data using various tools, e.g., social media, customer
databases, surveys, experiments and observation.

e process collected data and analyse it using software tools.

o critically reflect on the results of data analysis and present them
in reports or presentations.

Teaching and learning
activities and methods

Lecture, (home) exercises, project work, individual work

Frequency with which the
module is offered

every academic year

(K.10)

Introduction to Sociology

ECTS credit points

3

Content

e \Whatis a sociological problem and how can it be recognised?

e Basic approaches and sociological concepts such as
socialisation, social change, social interaction, social stratification,
organisations and institutions

Expected learning
outcomes and
competences

After completing this module, students are able to

¢ identify the sociological aspects of a problem and differentiate
them from each other and from other approaches, such as
psychological or educational ones.

e conduct an initial, rough analysis of economic and social
problems using the essential principles of sociological thinking.

¢ identify fundamental concepts and approaches in sociology and
reproduce them in detail.

Teaching and learning
activities and methods

Primarily lectures, with some participation of student representatives,
other students and graduates; experiments with online-supported
student participation as well as moderation and subsequent
discussions

Frequency with which the
module is offered

every academic year
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(K.11)

Introduction to Empirical Social Research

ECTS credit points

3

Content

¢ Introduction to the methods and processes of empirical social
research

Research designs

Research process

Sampling

[ ]
[ ]
[ ]
e Survey methods

Expected learning
outcomes and
competences

After completing this module, students are able to

o theoretically describe the process of empirical research and
different research designs.

e critically examine the most important methods of empirical social
research and link them to specific questions.

Teaching and learning
activities and methods

Lecture

Frequency with which the
module is offered

every academic year

(K.12)

Empirical Social Research

ECTS credit points

5

Content

¢ In-depth study of empirical social research methods

e Overview of the most important methods of qualitative and
quantitative social research

e Application of selected quantitative and qualitative research
approaches

e Learning project management in empirical studies

Expected learning outcomes
and competences

After completing this module, students are able to

¢ independently develop a research design for an empirical study,
taking into account quality criteria of empirical social research.

e identify and compare the advantages and disadvantages of
different survey methods.

e design questionnaires and interview guides using correct
methodology.

e plan and efficiently conduct data management and data analysis
for empirical studies.

Teaching and learning
activities and methods

Lectures, reading and discussion of selected studies, self-study, e-
learning

Frequency with which the
modaule is offered

every academic year

(KA13)

Econometrics 1

ECTS credit points

Content

Review of basic statistical and mathematical concepts
Fundamentals of econometric analysis

Simple and multiple regressions

Least squares estimators and their properties
Interpretation of regression analyses

Hypothesis testing and confidence intervals
Fundamentals of asymptotics

Extensions of the classical regression model: heteroscedasticity,
GLS estimation, misspecification, measurement error

¢ Initial small case studies and implementation on a PC with
suitable software

e 6 o o o o o o O

Expected learning
outcomes and
competences

After completing this module, students are able to

e apply basic econometric modelling techniques.

e interpret and critically evaluate quantitative analyses.

e select simple econometric concepts in a problem-oriented
manner and implement them using empirical data.

e econometrically test economic models and quantify model
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parameters.
e use statistical econometric software.

Teaching and learning
activities and methods

Lecture- and discourse-oriented teaching, discussions, individualised
processing of tasks, joint discussion of the solution process, media-
supported teaching format, partially hybrid teaching format possible

Frequency with which the
module is offered

every academic year

(K14)

Econometrics 2

ECTS credit points

Content

Review of multiple regression

Endogeneity and instrumental variables

Introductory time series models and concepts

Simultaneous equations

Case studies from empirical economic research with varying

econometric questions and techniques

e Detailed discussion of the most important econometric models
and their practical application (model and method selection, data
research, PC implementation with suitable software, discussion of
results)

e Simple programming with the software R

e o o o o O

Expected learning
outcomes and
competences

After completing this module, students are able to

e apply econometric modelling techniques.

e interpret and critically evaluate quantitative analyses.

e select relevant econometric concepts in a problem-oriented
manner and implement them using empirical data.

e econometrically test economic models and quantify model
parameters.

¢ independently conduct empirical analyses on a given topic
(selection of data, methods, software) and critically discuss the
results.

¢ validate the obtained results and present them in an appropriate
format.

e use statistical econometric software.

Teaching and learning
activities and methods

Lecture- and discourse-oriented teaching, discussions, individualised
processing of tasks, joint discussion of the solution process, teamwork
on case studies, moderation of the learning processes, close
supervision of application-oriented PC work, media-supported
teaching format, partially hybrid teaching format possible

Frequency with which the
modaule is offered

every academic year

(K.15)

International Economics 1

ECTS credit points

4

Content

e Micro- and macroeconomic analysis of an economy’s foreign
trade relations, including the balance of payments and the role of
the exchange rate

¢ Fundamentals of classical and neoclassical foreign trade theory,
the causes of trade gains, and the instruments and effects of
trade-restrictive measures

Expected learning
outcomes and
competences

After completing this module, students are able to

e analyse the specific international dimension of economic analysis
and discuss the European Union and the European Monetary
Union as unique supranational economic entities.

¢ introduce scientifically sound positions on issues of economic
globalisation into controversial discussions and clearly summarise
the pros and cons with appropriate methodological and
theoretical references.

e master various methods for presenting one’s own findings.

Teaching and learning

Lecture- and discourse-oriented combination of lectures and a
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activities and methods

discussion process moderated by the lecturers, ranging from
methodological to current applied problems; exercises, written,
individual work, and group work

Frequency with which the
module is offered

every academic year

(K.16)

Business English 1

ECTS credit points

4

Content

Study (preparation, presentation and analysis) of specialist texts
in the original English language

Discussions on business-related topics

Written texts on business topics

Specialist vocabulary

Depending on the course and lecturer, various topics from
business and management as a basis for foreign language study

Expected learning
outcomes and
competences

After completing this module, students are able to

use extensive business vocabulary.

identify the main ideas of complex texts and discussions on
business topics.

critically engage with complex and authentic texts on business
and management topics.

produce clear, well-structured and appropriately written texts.
illustrate and present ideas from various sources and effectively
contribute to discussions with their own independent viewpoints.
work independently to expand their personal and language sKills.
use English at the CEFRL level B2.2

Teaching and learning
activities and methods

Presentation, discussion of task-oriented oral and written activities,
group work, occasional supporting online tasks on a learning platform

Frequency with which the
module is offered

every academic year

(KA17)

Business English 2

ECTS credit points

4

Content

Study (preparation, presentation and analysis) of specialist texts
in the original English language

Discussions on business-related topics

Written texts on business topics

Specialist vocabulary

Depending on the course and lecturer, various topics from
business and management as a basis for foreign language study

Expected learning
outcomes and
competences

After completing this module, students are able to

use extensive business vocabulary.

identify the main ideas of complex texts and discussions on
business topics.

critically engage with complex and authentic texts on business
and management topics.

produce clear, well-structured and appropriately written texts.
illustrate and present ideas from various sources and effectively
contribute to discussions with their own independent viewpoints.
work independently to expand their personal and language skills.
use English at the CEFRL level C1.1

Teaching and learning
activities and methods

Presentation, discussion of task-oriented oral and written activities,
group work, occasional supporting online tasks on a learning platform

Frequency with which the
modaule is offered

every academic year

(K.18) Complementary Legal Areas
ECTS credit points 4
Content Introduction to legal areas relevant to business administration
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students that are not covered in the compulsory portion of the degree

programme (Module J: Law), such as:

e Data protection law (General Data Protection Regulation)

e Copyright law (including plagiarism)

e Commercial criminal law (including corruption law) and
constitutional law (basic principles)

Expected learning
outcomes and
competences

After completing this module, students are able to

e analyse and subsequently solve legal problems in the areas of
law covered.

e independently familiarise themselves with new areas of law and
answer related simple legal questions.

Teaching and learning
activities and methods

Lecture and discussion of fundamentals, joint solving of example
problems (voluntary participation), solving of practical case studies
(group work)

Frequency with which the
modaule is offered

every academic year

(K.19)

Labour and Social Law

ECTS credit points

Content

Collective labour law
Concepts of labour and social law
Sources of labour and social law

4

¢ Individual labour law

[ )

[ )

[ )

e Historical and general background of labour and social law

Expected learning
outcomes and
competences

After completing this module, students are able to

e apply basic knowledge of labour and social law.

e analyse and resolve basic legal problems in the area of human
resources.

e apply case law on labour and social law to problem-solving.

¢ identify the legal prerequisites and conditions for the actions of
the union and its individual institutions in the institutional sphere.

e identify the key procedural processes in decision-making.

Teaching and learning
activities and methods

Lecture, partly discourse-oriented, (interactive) solving of practical
case studies

Frequency with which the
modaule is offered

every academic year

(K.20)

Globalisation, Social Change and Civilisation

ECTS credit points

3

Content

¢ In-depth introduction to some basic sociological concepts, such
as definitions and concepts of social problems and globalisation

e Positioning of Austrian society in an international context, with
particular attention to its historical development and the aspect of
globalisation

o Diagnosis of historical and current processes of social change

e Discussion of social problems in contemporary societies

Expected learning
outcomes and
competences

After completing this module, students are able to

e apply their theoretical and methodological expertise to the
diagnosis of social problems.

e consider social problems in Austrian society in a European and
global context.

e describe globalisation, taking into account its historical
development.

e identify phenomena of social change, consider them in a global
context and comparatively analyse them internationally.

Teaching and learning
activities and methods

Lectures, individual or group presentations, discussions

Frequency with which the
module is offered

every summer semester
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(K.21)

Main Currents in Sociology

ECTS credit points

3

Content

e The prehistory of the emergence of sociology (the Age of
Enlightenment, the French Revolution, the Industrial Revolution,
the problem of social order, etc.)

e Main currents of sociological thought in early sociology

e The social relevance of social research

Expected learning outcomes
and competences

After completing this module, students are able to

e outline the genesis and history of sociology.

e describe the cornerstones of classical theories of the 19th and
first half of the 20th centuries, explain them using everyday
examples, and connect them to contemporary issues.

Teaching and learning
activities and methods

Lectures, individual or group presentations, discussions

Frequency with which the
module is offered

every academic year

(K.22)

Management of Sustainable Development

ECTS credit points

Content

Fundamentals of sustainability management
Methods of sustainability management
Tasks of sustainability management
Relevance of sustainability management
Fundamentals of sustainability-oriented
innovation management
¢ Methods of sustainability-oriented
innovation management
e Tasks of sustainability-oriented innovation management
e Relevance of sustainability-oriented innovation management

e o o o o N

Expected learning
outcomes and
competences

After completing this module, students are able to

e identify and apply concepts of environmentally-oriented
innovation and sustainability management.

e identify and apply methods of environmentally-oriented
innovation and sustainability management.

e identify and apply processes of environmentally-oriented
innovation and sustainability management.

e identify and apply tools of environmentally-oriented innovation
and sustainability management.

Teaching and learning
activities and methods

Lecture

Frequency with which the
modaule is offered

every academic year

(K.23)

Sustainability-Oriented Innovation Management

ECTS credit points

4

Content

e Key concepts in the context of sustainable development

e Strategic approaches in the context of sustainable development

e Operational approaches in the context of sustainable
development

¢ Organisational integration of sustainable development

e Critical framework conditions for sustainable development

Expected learning
outcomes and
competences

After completing this module, students are able to

e develop innovative programmes and projects at the strategic
level that contribute to socially responsible corporate
management.

e implement innovative programmes and projects at the strategic
level that contribute to socially responsible corporate
management.
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develop innovative programmes and projects at the operational
level that contribute to socially responsible corporate
management.

implement innovative programmes and projects at the operational
level that contribute to socially responsible corporate
management.

Teaching and learning
activities and methods

Lecture

Frequency with which the
module is offered

every academic year

(K.24)

Economic and Environmental Sustainability Assessment

ECTS credit points

4

Content

Economic evaluation methods for assessing

investments

Economic evaluation methods for assessing other projects
Ecological evaluation methods for assessing

investments

Ecological evaluation methods for assessing other projects

Expected learning
outcomes and
competences

After completing this module, students are able to

analyse projects from an economic perspective.

analyse projects from an ecological perspective.

analyse investments and other strategic and

operational options from an economic perspective.

analyse investments and other strategic and operational options
from an ecological perspective.

Teaching and learning
activities and methods

Lecture

Frequency with which the
modaule is offered

every academic year

(K.25)

Sustainable Consumption and Behaviour

ECTS credit points

4

Content

Behavioural patterns related to sustainability
Interaction between sustainability and consumption
Consumption patterns related to sustainability

Expected learning

After completing this module, students are able to

analyse behavioural patterns related to sustainability.

outcomes and ¢ influence behavioural patterns related to sustainability.
competences e analyse consumption patterns related to sustainability.

e influence consumption patterns related to sustainability.
Teaching and learning Lecture

activities and methods

Frequency with which the
module is offered

every academic year

Academic Writing and Empirical Research Methods for the

LB Bachelor’s Thesis

ECTS credit points 5
e Fundamentals of academic writing and moderation techniques
¢ Discussion strategies and argumentation techniques

Content e Presentation techniques and public communication
e Supervision and topic selection for the bachelor’s thesis

Methodological knowledge for writing a bachelor’s thesis

Expected learning
outcomes and
competences

After completing this module, students are able to

apply the basic principles of academic writing, including relevant
citation guidelines.

write an independent academic paper.

communicate content effectively to a wider public using modern
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presentation techniques and media.

e communicate, moderate and present efficiently and coherently in
a scientific context.

e apply the learned methods for writing a bachelor’s thesis.

Lectures, computer demonstrations, videos, group work, role-playing,
discussions, case studies, individual work, written reports, e-learning,
presentations, video analysis

Teaching and learning
activities and methods

Frequency with which the

R every semester
module is offered ry

Page 33




Appendix Il: Recommended Curriculum Timeline

The following sample curriculum timeline is not mandatory, but merely a recommendation and is intended as a
guide for students.

Semester Course/examination name ECTS
1 30
FB.1 Introduction to Social and Economic Thinking
A1 Business Administration in Practice
A.2 Introduction to Business Economics
A.3 Introduction to Economics
CA1 Mathematics for Business Administration
C.2 Mathematics for Business Administration
DA Introduction to Accounting
D.2 External Accounting
D.3 Internal Accounting
E.A Information Systems Basics
E.2 Information Systems
Free elective courses
2
B.1 Fundamentals of Accounting

B.3 Principles of Marketing

C.3 Statistics

C4 Statistics

E.3 Foundations of Digitalisation
E.4 Digitalisation

Free elective courses

IPAIS ENSENENTITNI NN EN ENTOICOY Y- IIS I EN T ENTOIICY I ST ENTIU RN O F T EN P E NI Y N

3
B.2 Fundamentals in Finance
B.4 Basics of Production and Logistics
B.5 Management Basics

F.1 Accounting

F.2 Finance

F.5 Management

4
G.3 Practical Business Planning
G4 Gender and Diversity Management
1.1 Microeconomics 1

1.2 Macroeconomics 1
J.1 Legal Basics and Contract Law
J.2 Business Law

Free elective courses

5
G.1 Applied Science in Business Economics

Specific Topics in Business Administration: Internal Budgeting

H.1.1 Controlling Basics 4
Strategic Managerial Accounting 4
Specific Topics in Business Administration: Corporate Leadership and
H5.3 Entrepreneurship 4
"~ Business Management and Strategic Management 1 4
Entrepreneurship and Leadership 1
1.3 Public Finance 1 4
J.3 Tax and Fiscal Law 4
L.1 Basics of Scientific Research and Writing, Moderation and Presentation 3
6 30
G.2 Businessplan and Entrepreneurship 3
Specific Topics in Business Administration: Internal Budgeting
H.1.1 Budgeting 4
Practice of Controlling 4

H.5.3 Specific Topics in Business Administration: Corporate Leadership and
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Semester

Course/examination name

ECTS

Entrepreneurship
Business Management and Strategic Management 2
Entrepreneurship and Leadership 2

L.2

Bachelor’s Course

Free elective courses

Bachelor’s thesis

O|WINA~ BN
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Appendix II: Equivalency List

List of equivalent courses when switching from the expiring curriculum in the version 17W to the currently ongoing curriculum in the version 2023 of the

Bachelor’s Degree Programme Business Administration

On the left side of the table, courses and examinations from the currently ongoing curriculum are listed. On the right side of the table, the corresponding equivalent
exams from the expiring curriculum of the Bachelor's Degree Programme Business Administration are listed, which they can be recognised for when switching to the
currently ongoing curriculum. Any examinations taken for the expiring curriculum that have no equivalent in the ongoing curriculum can be recognised as free elective

courses.
Currently ongoing curriculum in version 2023 Expiring curriculum in version 17W
Course/examination name (SEEE ECTS iz Course/examination name (SEEE ECTS e
type hours type hours
FB.1 Int_rod_uction to Social and Economic VO 1 1
Thinking

A1 Business Administration in Practice VU 2 1

A2 Introduction to Business Economics VO 4 2 A1 Introduction to Business Economics VO 4 2

A3 Introduction to Economics VO 3 2 A.3 Introduction to Economics VO 3 2

B.1 Fundamentals of Accounting VO 6 3 B.1 Fundamentals of Accounting VO 6 3

B.2 Fundamentals in Finance VO 6 3 B.2 Fundamentals in Finance VO 6 3

B.3 Principles of Marketing VO 6 3 B.3 Principles of Marketing VO 6 3

B.4 Basics of Production and Logistics VO 6 3 B.4 Basics of Production and Logistics VO 6 3

B.5 Management Basics VO 6 3 B.5 Management Basics VO 6 3

C.1 Mathematics for Business Administration VO 4 2 CA1 Mathematics for Business Administration VO 4 2

C.2 Mathematics for Business Administration UE 3 3 C2 Mathematics for Business Administration UE 3 3

C3 Statistics VO 4 2 C.3 Statistics VO 4 2

C4 Statistics UE 3 3 C4 Statistics UE 3 3

D.1 Introduction to Accounting VO 4 2 C.5 Introduction to Accounting VO 3 2

D.2 External Accounting UE 2 2 . .

D.3 Internal Accounting UE 1 1 C6 Introduction to Accounting UE 3 3

E.1 Information Systems Basics VO 3 2 D.1 Information Systems Basics VO 3 2

E.2 Information Systems UE 1 1

E.3 Foundations of Digitalisation VO 4 2

E4 Digitalisation UE 2 2

F.A Accounting VU 4 2 E.1 Accounting VU 4 2

F.2 Finance VU 4 2 E.2 Finance VU 4 2

F.3 Marketing and Innovation VU 4 2 E.3 Marketing VU 4 2

F.4 Production and Logistics VU 4 2 E4 Production and Logistics VU 4 2

F.5 Management VU 4 2 E.5 Management VU 4 2
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Currently ongoing curriculum in version 2023

Expiring curriculum in version 17W

Course/examination name (SN ECTS e Course/examination name (TR ECTS e
type hours type hours
G.1 Applied Science in Business Economics VU 3 2 F.1 Applied Science in Business Economics VU 3 2
G.2 Businessplan and Entrepreneurship VU 3 2 F.2 Businessplan and Entrepreneurship VU 3 2
G.3 Practical Business Planning KS 2 2 F.3 Practical Business Planning KS 2 2
G4 Gender and Diversity Management VU 2 1
H.1.1.1 Controlling Basics KS 4 2 G.1.141 Controlling Basics KS 4 2
H.1.1.2 Budgeting KS 4 2 G.1.1.2 | Budgeting KS 4 2
H.1.1.3 Strategic Managerial Accounting KS 4 2 G.1.1.3 | Strategic Managerial Accounting KS 4 2
H1.1.4 Practice of Controlling KS 4 2 G.1.1.4 | Practice of Controlling KS 4 2
H.1.2.1 Financial and Tax Accounting 1 KS 4 2 G.1.21 Financial and Tax Accounting 1 KS 4 2
H.1.2.2 Financial and Tax Accounting 2 KS 4 2 G.1.2.2 | Financial and Tax Accounting 2 KS 4 2
H.1.2.3 Financial and Tax Accounting 3 KS 4 2
H.1.2.4 Financial and Tax Accounting 4 KS 4 2
H.1.3.1 | Income Taxation 1 KS | 4 2 | G124 | SocialSecurity System and Individual KS | 4 2
Income Taxes
H.1.3.2 Income Taxation 2 KS 4 2
H.1.3.3 Business Taxation and Financial Decisions | KS 4 2 G.1.2.3 | Business Taxation and Financial Decisions KS 4 2
H.1.3.4 Introduction to International Taxation KS 4 2
H21.1 Financial Markets KS 4 2 G.2141 Corporate Financial Management 1 KS 4 2
H.2.1.2 Corporate Financial Management KS 4 2 G.2.1.2 | Corporate Financial Management 2 KS 4 2
H.2.1.3 Banking Management KS 4 2 G.2.1.3 | Banking and Financial Management 1 KS 4 2
H.2.1.4 Financial Innovation KS 4 2 G.2.1.4 | Banking and Financial Management 2 KS 4 2
H.2.2.1 Capital Budgeting 1 KS 4 2 G.2.21 Capital Budgeting 1 KS 4 2
H.2.2.2 Capital Budgeting 2 KS 4 2 G.2.2.2 | Capital Budgeting 2 KS 4 2
H.2.2.3 International Finance and Accounting KS 4 2 G.2.2.3 International Finance and Accounting KS 4 2
H.2.24 International Markets of Finance KS 4 2 G.2.2.4 | International Markets of Finance KS 4 2
H.3.1.1 Customer Insights for Marketing Strategy KS 4 2 G.3.11 Introductory Marketing Research KS 4 2
H.3.1.2 aitsvittir:;eg'es for Marketing and KS | 4 2 | G312| Advanced Marketing Research KS | 4 2
H.3.1.3 \E;vrgrrl‘gs and Communication in a Digital KS | 4 2 | G313 | Introduction to Buyer Behaviour Ks | 4 2
H.3.1.4 Global, Technology and Service Marketing KS 4 2 G.3.1.4 | Advanced Topics in Buyer Behaviour KS 4 2
H4.1.1 Operations Research Algorithms KS 4 2 G4.11 Operations Research Algorithms KS 4 2
H.4.1.2 Quantitative Planning Systems KS 4 2 G.4.1.2 | Quantitative Planning Systems KS 4 2
H.4.1.3 Quality Management KS 4 2 G.4.1.3 | Quality Management KS 4 2
H4.1.4 Operations Research Models KS 4 2 G.4.1.4 | Operations Research Models KS 4 2
H.4.2.1 Information Systems 1 KS 4 2 G.5.11 Information Science KS 4 2
H.4.2.2 Information Systems 2 KS 4 2 G.5.1.2 | Information Systems KS 4 2
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Currently ongoing curriculum in version 2023

Expiring curriculum in version 17W

Course/examination name (TR ECTS e Course/examination name (TR ECTS e
type hours type hours
H.4.2.3 | Selected Topics in Business Informatics 1 | KS | 4 2 | G513 Selected Topicsin Information Science and | (o | 4 2
Business Informatics 1
L . . Selected Topics in Information Science and
H424 Selected Topics in Business Informatics 2 KS 4 2 G514 Business Informatics 2 KS 4 2
H.5.1.1 Organizational Design 1 KS 4 2 G.5.21 Organizational Design 1 KS 4 2
H.5.1.2 Organizational Design 2 KS 4 2 G.5.2.2 | Organizational Design 2 KS 4 2
H.5.1.3 Interorganizational Business Models 1 KS 4 2 G.5.2.3 Interorganizational Business Models 1 KS 4 2
H.5.1.4 Interorganizational Business Models 2 KS 4 2 Gb5.24 Interorganizational Business Models 2 KS 4 2
H.52 1 Human _Resource Management: KS 4 2 G.5.3.1 Human Resource Management: Theoretical KS 4 2
Theoretical Approaches Approaches
H522 Human Resource Management: Functions KS 4 2 G532 Human Resource Management: Functions KS 4 2
and Tools and Tools
H523 Empirical Research Methods in Human KS 2 G533 Empirical Research Methods in Human KS
Resource Management Resource Management
H.5.2.4 Human Resource Management in Practice KS 2 G.5.34 Human Resource Management in Practice KS
H.53.1 Business Management and Strategic KS 4 2 G541 Business Management and Strategic KS 4 2
Management 1 Management 1
H.53.2 I\B/lusiness Management and Strategic KS 4 2 G542 Business Management and Strategic KS 4 2
anagement 2 Management 2
H.5.3.3 Entrepreneurship and Leadership 1 KS 4 2 G543 Entrepreneurship and Leadership 1 KS 4 2
H.5.3.4 Entrepreneurship and Leadership 2 KS 4 2 G544 Entrepreneurship and Leadership 2 KS 4 2
1.1 Microeconomics 1 VU 8 4 H.1 Microeconomics VU 8 4
1.2 Macroeconomics 1 VU 4 2 H.2 Macroeconomics VU 4 2
1.3 Public Finance 1 VU 4 2 H.4 Public Finance VU 4 2
J.1 Legal Basics and Contract Law VO 4 2 J.1 Legal Basics and Contract Law VO 4 2
J.2 Business Law VO 4 2 J.2 Business Law VO 4 2
J.3 Tax and Fiscal Law VO 4 2 J.3 Tax and Fiscal Law VO 4 2
K 1 Digital Literagies for Business and KS 4 > K1 Information Lliteracy for Business Studies VU 4 >
Economic Sciences and Economics
K.2 CT Convergence KS 4 2
K.3 Current Topics of Management VU/KS 4 2 K.3 Current Topics of Management VU/KS 4 2
K.4 Team Building and Conflict Management KS 4 2 K4 Team Building and Conflict Management KS 4 2
K.5 Business Location and Competitiveness VU/KS 4 2 K.5 Business History VU 4 2
K6 Economic aqd Social History VU/KS 4 > K8 Economic anld Social History VU 4 >
(Demographics) (Demographics)
K.7 Basics of Adult Education KS 4 2 K.9 Basics of Adult Education KS 4 2
K.8 Didactic Methods for Coaches and KS 4 2 K.10 Didactic Methods for Coaches and KS 4 2




Currently ongoing curriculum in version 2023

Expiring curriculum in version 17W

Course/examination name (TR ECTS e Course/examination name (TR ECTS e
type hours type hours
Personnel Developers Personnel Developers
KO | et raysis In Business and KS 2 | K11 | Computer-Aided Statistical Analysis KS
K.10 Introduction to Sociology VO 2 A2 Introduction to Sociology VO
: - . Introduction to Empirical Economic and
K. 11 Introduction to Empirical Social Research VO 2 D.3 Social Research VO
K12 | Empirical Social Research KS | 5 2 | k12 | Empirical Social Research (Moving from KS | 4 2
Concept to Action)
K.13 Econometrics 1 VU 6 3
K.14 Econometrics 2 VU 6 3
K.15 International Economics 1 VU 4 2 H.3 International Economics VU 4 2
1.1 Business Language 1 (English)
K.16 Business English 1 VU 4 2 or VU 4 2
K.6 Additional Business Language 1 (English)
1.2 Business Language 2 (English)
K7 Business English 2 VU 4 2 or VU 4 2
K.7 Additional Business Language 2 (English)
K.18 Complementary Legal Areas KS 4 2 K.13 Complementary Legal Areas KS 4 2
K.19 Labour and Social Law VO 4 2 J4 Labour and Social Law VO 4 2
K 20 Gllolb.alls.atlon, Social Change and VO 3 2
Civilisation
K.21 Main Currents in Sociology VO 3 2
K.22 Management of Sustainable Development VO 4 2
K 23 Sustainability-Oriented Innovation VO 4 >
Management
K 24 Economic and Environmental Sustainability VO 4 >
Assessment
K.25 Sustainable Consumption and Behaviour VO 4 2
Basics of Scientific Research and Writing, Basics of Scientific Research and Writing,
L1 Moderation and Presentation KS 3 2 D2 Moderation and Presentation KS 3 2
L.2 Bachelor’'s Course KS 2 1
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List of equivalent courses when remaining in the expiring curriculum in version 17W and taking examinations from the currently ongoing curriculum in
version 2023 of the Bachelor’s Degree Programme Business Administration

On the left side of the table, the courses and examinations from the expiring curriculum of the Bachelor’'s Degree Programme Business Administration are listed. On
the right side of the table, the courses and examinations from this curriculum are listed, which can be taken instead of the examinations originally prescribed in the
curriculum for doctoral students who remain in the expiring curriculum if the examinations prescribed in the expiring curriculum are no longer offered.

Expiring curriculum in version 17W Currently ongoing curriculum in version 2023
Course/examination name C:;L:)r:e ECTS h%%l:'s Course/examination name th;upr:e ECTS h?;::s
A1 Introduction to Business Economics VO 4 2 A2 Introduction to Business Economics VO 4 2
A2 Introduction to Sociology VO 3 2 K.10 | Introduction to Sociology VO 3 2
A3 Introduction to Economics VO 3 2 A3 Introduction to Economics VO 3 2
B.1 Fundamentals of Accounting VO 6 3 B.1 Fundamentals of Accounting VO 6 3
B.2 Fundamentals in Finance VO 6 3 B.2 Fundamentals in Finance VO 6 3
B.3 | Principles of Marketing VO 6 3 B.3 Principles of Marketing VO 6 3
B.4 | Basics of Production and Logistics VO 6 3 B.4 Basics of Production and Logistics VO 6 3
B.5 | Management Basics VO 6 3 B.5 Management Basics VO 6 3
CA1 Mathematics for Business Administration VO 4 2 CA1 Mathematics for Business Administration VO 4 2
C.2 | Mathematics for Business Administration UE 3 3 C2 Mathematics for Business Administration UE 3 3
C.3 | Statistics VO 4 2 C.3 Statistics VO 4 2
C.4 | Statistics UE 3 3 C4 Statistics UE 3 3
C.5 | Introduction to Accounting VO 3 2 D.1 Introduction to Accounting VO 4 2
D.2 External Accounting UE 2 2
C.6 Introduction to Accounting UE 3 3 and and
D.3 Internal Accounting UE 1 1
D.1 Information Systems Basics VO 2 E.1 Information Systems Basics VO 3 2
D2 Basics of Scientific Research and Writing, KS 3 L1 Basics of Scientific Research and Writing, KS 3
) Moderation and Presentation ' Moderation and Presentation
D.3 ::’ggs‘f;r‘;tr']o” to Empirical Economic and Social |, | 4 2 | K11 | Introduction to Empirical Social Research vo | 3 2
E.A Accounting VU 4 2 F.1 Accounting VU 4 2
E.2 Finance VU 4 2 F.2 Finance VU 4 2
E.3 Marketing VU 4 2 F.3 Marketing and Innovation VU 4 2
E.4 Production and Logistics VU 4 2 F.4 Production and Logistics VU 4 2
E.5 Management VU 4 2 F.5 Management VU 4 2
F.1 Applied Science in Business Economics VU 3 2 G.1 Applied Science in Business Economics VU 3 2
F.2 Businessplan and Entrepreneurship VU 3 2 G.2 Businessplan and Entrepreneurship VU 3 2
F.3 Practical Business Planning KS 2 2 G.3 Practical Business Planning KS 2 2
G.1.1.1| Controlling Basics KS 4 2 H.1.1.1 | Controlling Basics KS 4 2
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Course/examination name (SR ECTS (e, Course/examination name (SN ECTS (e,
type hours type hours
G.1.1.2| Budgeting KS 4 2 H.1.1.2 | Budgeting KS 4 2
G.1.1.3| Strategic Managerial Accounting KS 4 2 H.1.1.3 | Strategic Managerial Accounting KS 4 2
G.1.1.4| Practice of Controlling KS 4 2 H.1.1.4 | Practice of Controlling KS 4 2
G.1.2.1]| Financial and Tax Accounting 1 KS 4 2 H.1.2.1 | Financial and Tax Accounting 1 KS 4 2
G.1.2.2]| Financial and Tax Accounting 2 KS 4 2 H.1.2.2 | Financial and Tax Accounting 2 KS 4 2
G.1.2.3| Business Taxation and Financial Decisions KS 4 2 H.1.3.3 | Business Taxation and Financial Decisions KS 4 2
G.1.2.4| 5002 Securily System and Individualncome | g | 4 2 | H.1.3.1 | Income Taxation 1 kS | 4 2
G.2.1.1| Corporate Financial Management 1 KS 4 2 H.2.1.1 | Financial Markets KS 4 2
G.2.1.2| Corporate Financial Management 2 KS 4 2 H.2.1.2 | Corporate Financial Management KS 4 2
G.2.1.3| Banking and Financial Management 1 KS 4 2 H.2.1.3 | Banking Management KS 4 2
G.2.1.4| Banking and Financial Management 2 KS 4 2 H.2.1.4 | Financial Innovation KS 4 2
G.2.2.1| Capital Budgeting 1 KS 4 2 H.2.2.1 | Capital Budgeting 1 KS 4 2
G.2.2.2| Capital Budgeting 2 KS 4 2 H.2.2.2 | Capital Budgeting 2 KS 4 2
G.2.2.3| International Finance and Accounting KS 4 2 H.2.2.3 | International Finance and Accounting KS 4 2
G.2.2.4| International Markets of Finance KS 4 2 H.2.2.4 | International Markets of Finance KS 4 2
G.3.1.1| Introductory Marketing Research KS 4 2 H.3.1.1 | Customer Insights for Marketing Strategy KS 4 2
G.3.1.2| Advanced Marketing Research KS 4 2 H.3.1.2 | Data Strategies for Marketing and Innovation KS 4 2
G.3.1.3| Introduction to Buyer Behaviour KS 4 2 H.3.1.3 | Brands and Communication in a Digital World| KS 4 2
G.3.1.4| Advanced Topics in Buyer Behaviour KS 4 2 H.3.1.4 | Global, Technology and Service Marketing KS 4 2
G.4.1.1| Operations Research Algorithms KS 4 2 H.4.1.1 | Operations Research Algorithms KS 4 2
G.4.1.2| Quantitative Planning Systems KS 4 2 H.4.1.2 | Quantitative Planning Systems KS 4 2
G.4.1.3| Quality Management KS 4 2 H.4.1.3 | Quality Management KS 4 2
G.4.1.4| Operations Research Models KS 4 2 H.4.1.4 | Operations Research Models KS 4 2
G.5.1.1| Information Science KS 4 2 H.4.2.1 | Information Systems 1 KS 4 2
G.5.1.2] Information Systems KS 4 2 H.4.2.2 | Information Systems 2 KS 4 2
G.5.1.3| Soected Topics In Information Science and | g | 4 2 | H.4.2.3 | Selected Topics in Business Administration 1| KS | 4 2
G.5.1.4| poected Topios In Information Sclence and | yig | 4 2 | H.4.2.4 | Selected Topics in Business Informatics 2 kS | 4 2
G.5.2.1| Organizational Design 1 KS 4 2 H.5.1.1 | Organizational Design 1 KS 4 2
G.5.2.2| Organizational Design 2 KS 4 2 H.5.1.2 | Organizational Design 2 KS 4 2
G.5.2.3| Interorganizational Business Models 1 KS 4 2 H.5.1.3 | Interorganizational Business Models 1 KS 4 2
G.5.2.4| Interorganizational Business Models 2 KS 4 2 H.5.1.4 | Interorganizational Business Models 2 KS 4 2
Human Resource Management: Theoretical Human Resource Management: Theoretical

G.5.3.1 Approaches KS 4 2 H.5.2.1 Approaches KS 4 2
G.5.3.2| Human Resource Management: Functions KS 4 2 H.5.2.2 | Human Resource Management: Functions KS 4 2
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Course/examination name GETED ECTS e Course/examination name (TR ECTS (E=,
type hours type hours
and Tools and Tools
G5.3.3 Empirical Research Methods in Human KS H523 Empirical Research Methods in Human KS
Resource Management Resource Management
G.5.3.4 | Human Resource Management in Practice KS H.5.2.4 | Human Resource Management in Practice KS
G.5.4.1 Business Management and Strategic KS 4 H.5.3.1 Business Management and Strategic KS 4
Management 1 Management 1
G.5.4.2 Business Management and Strategic KS 4 > H.53.2 Business Management and Strategic KS 4 >
Management 2 Management 2
G.5.4.3| Entrepreneurship and Leadership 1 KS 4 2 H.5.3.3 | Entrepreneurship and Leadership 1 KS 4 2
G.5.4.4 | Entrepreneurship and Leadership 2 KS 4 2 H.5.3.4 | Entrepreneurship and Leadership 2 KS 4 2
H.1 Microeconomics VU 8 4 1.1 Microeconomics 1 VU 8 4
H.2 | Macroeconomics VU 4 2 1.2 Macroeconomics 1 VU 4 2
H.3 International Economics VU 4 2 K.15 International Economics 1 VU 4 2
H.4 Public Finance VU 4 2 1.3 Public Finance 1 VU 4 2
1.1 Business Language 1 (English) VU 4 2 K.16 | Business English 1 VU 4 2
1.2 Business Language 2 (English) VU 4 2 K.17 | Business English 2 VU 4 2
J.1 Legal Basics and Contract Law VO 4 2 J.1 Legal Basics and Contract Law VO 4 2
J.2 Business Law VO 4 2 J.2 Business Law VO 4 2
J.3 | Tax and Fiscal Law VO 4 2 J.3 Tax and Fiscal Law VO 4 2
J.4 Labour and Social Law VO 4 2 K.19 | Labour and Social Law VO 4 2
K 1 Informat?on Literacy for Business Studies and VU 4 2 K 1 Digital Literacies for Business and Economic KS 4 2
Economics Sciences
K.3 | Current Topics of Management VU/KS 4 2 K.3 Current Topics of Management VU/KS 4 2
K.4 | Team Building and Conflict Management KS 4 2 K.4 Team Building and Conflict Management KS 4 2
K.5 | Business History VU 4 2 K.5 Business Location and Competitiveness VU/KS 4 2
K.6 | Additional Business Language 1 (English) VU 4 2 K.16 | Business English 1 VU 4 2
K.7 | Additional Business Language 2 (English) VU 4 2 K.17 | Business English 2 VU 4 2
K.8 | Economic and Social History (Demographics) | VU 4 2 K.6 Economic and Social History (Demographics) | VU/KS 4 2
K.9 | Basics of Adult Education KS 4 2 K.7 Basics of Adult Education KS 4 2
K 10 Didactic Methods for Coaches and Personnel KS 4 2 K8 Didactic Methods for Coaches and Personnel KS 4 2
Developers Developers
KA1 | Computer-Aided Statistical Analysis KS | 4 2 K.9 Q‘;‘;&ggnzata Analysis in Business and KS | 4 2
K.A2 Emp'”ca' Social Research (Moving from KS 2 | K42 | Empirical Social Research KS 2
oncept to Action)
K.13 | Complementary Legal Areas KS K.18 | Complementary Legal Areas KS
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