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A Socialist Way of Selling: Gender and 
Consumer Culture in the Soviet 1960s

 

The goal of cultured trade had been part of the Soviet consumer agenda since 

the 1930s and basing this culture on feminine qualities of politeness and 

service had led to the gendering of the retail sector as female.  By the 1960s, 

the regime sought to further modernize Soviet trade by empowering these 

women to engage in market research and quality control along with providing 

service with a smile.  They created a particular Soviet way of selling that 

combined elements of modern retailing and consumer research with collective 

responsibility on the part of producers and retailers.  At the same time, trade 

and consumption in Soviet culture enjoyed lower status than production and 

science, and women sales assistants were frequent targets of criticism for their 

low level of culture, dishonesty, and lack of respect for their 

customers.  These attitudes persisted even when sales work became more 

sought after because of its special access to deficit goods. 
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