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Course Description  

“Media, Generations, and Gender”  

This seminar addresses fundamentals of media studies and sociology of media, focusing on 

selected issues of relevance. First, we will sharpen our analytical tools by developing a concise 

understanding of terms which we use frequently – both in everyday life and in academic 

settings – but often vaguely, such as ‘media’ and ‘culture.’ In doing so, we will place media 

developments into a wider context of social transformations. In the subsequent session, we 

will investigate a first key issue in relation to media – populism and its proliferation in the “age 

of distrust”. In addition to the negative connotations of terms like “mediocracy” and “digital 

populism”, space will be devoted to the discussion of “digital activism” and other forms of 

civic and intellectual participation enabled by digital media. Session 3 will discuss social media 

as well as digital inequalities as another crucial issue related to the study of media. Even if 

many things increasingly happen online – working, learning, shopping, getting news – not all 

people have equal access to digital infrastructure and acquisition of skills. How and why 

people use different kinds of media depends on various factors, such as socio-economic 

resources, technological infrastructure, location, and social norms related to gender and 

generational position, but also individual interests. Building on this critical discussion, session 

4 will then showcase an empirical study which examined how women aged 60 plus engage 

with ‘old’ and ‘new’ ICTs and how this relates to lifetimes of experience with technology 

change.  

 

Outcomes: Students will:  

• Be able to define ‘media’ and ‘culture’ in a complex but concise fashion,  

• Understand the role of the media and their transformations in the 20th and 21st 

century,  

• Learn about the populist movement,  

• Be able to define the role of the media in the constitution of current populism,  

• Be able to define ‘social media’ and discuss critically its social implications,  

• Learn about digital inequalities and factors mediating access to digital technologies  

• Learn about the relevance of intersections of generation and gender for norms of 

media use  

 

 

 



 

Topics and Schedule  

 

Date Topic Readings 

5 July 2021 What is Media?  
What is Culture? 

Lorimer, Rawland. “Mass Communication: Some 
Redefinitional Notes”, Canadian Journal of 
Communication, 2002, vol. 27: 63- 72.  
 
Williams, Raymond. The Long Revolution. Chatto & 
Windus, 1961, pp. 41–71. Lewis, Jeff. Cultural Studies. 
The Basics. Sage, 2008, pp. 3–35. 

6 July 2021 What is 
Populism? 

Müller, Jan-Werner. “Capitalism in One Family” London 
Review of Books, 2016, vol. 38, n. 23, pp. 10-14.  
 
Müller, Jan-Werner. “’The people must be extracted 
from within the people’: Reflections on Populism“, 
Constellations, 2014, vol. 21, no. 4: 483-493.  
 
Halmai, Gábor. “Populism, authoritarianism and 
constitutionalism”, German Law Journal, 2019, vol. 20, 
pp. 296–313. 

7 July 2021 What is Social 
about Social 
Media?  
Digitalization and 
Inequalities 

Lanchester, John. “You are the Product!”, London 
Review of Books, vol. 39, no. 16, 2017, pp. 3-10  
 
Lafontaine, Constance and Kim Sawchuk. “Accessing 
InterACTion: Ageing with Technologies and the Place of 
Access,” in Jia Zhou & Gavriel Salvendi (eds.) ITAP 2015, 
Part 1. Springer, 2015, pp. 210–220.  
 
Fernández-Ardèvol, Mireia. ‘One phone, Two Phones, 
Four Phones. Older Women and Mobile Telephony in 
Lima, Peru’, in C. W. Larsson and L. Stark (eds) 
Gendered Power and Mobile Technology: Intersections 
in the Global South, Routledge, 2019, pp 93–107. 

8 July 2021  Empirical 
Research: Gender 
& Generations in 
the Digital Era 

Mannheim, Karl (1952). “The Problem of Generations” 
in P. Kecskemeti (ed) Karl Mannheim: Essays, London: 
Routledge, pp 276–322.  
 
Ratzenböck, Barbara. “Everyday Life Interactions of 
Women 60+ with ICTs: Creations of Meaning and 
Negotiations of Identity,” in: Jia Zhou and Gavriel 
Salvendy (Eds.) ITAP 2017, Part I, LNCS 10297, Springer 
Switzerland, 2017), pp. 25–37. 

9 July 2021 Wrap-Up Session  

 


